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Ornare Celebrates 40 Years with Special Program at Milan Design
Week 2026

With a renovated showroom, the brand presents a week of immersive
experiences, contemporary art, and music in Italy

Milan, April 2026 — Ornare, a global reference in high-end bespoke cabinetry, celebrates its
40th anniversary during Milan Design Week with an exclusive program of activations,
collaborations, and special gatherings at its newly renovated showroom in the Quadrilatero
della Moda. Throughout the week, the brand presents a curated agenda that connects design,
contemporary art, and entertainment in an immersive experience for guests, press, and

industry professionals.

“Celebrating four decades of Ornare in Milan, from a space that reflects our evolution in
design and through a program conceived for people from all over the world, reinforces the
strategic role of the city in our expansion journey and history,” says Stefan Schattan,
International CEO of the brand.

Expanding its creative dialogue, Ornare introduces a series of collaborations that enrich the
showroom experience. Wall coverings were developed in partnership with Officinarkitettura,
featuring exclusive wallpapers that engage with the architectural language of the space. The
environments are also complemented by design objects, adding new layers to the visual
narrative. Marking a new chapter for the brand, Ornare also partners with Softhome in its
first foray into the lifestyle universe, presenting a selection of clothing and objects that

translate its aesthetic into a contemporary way of living.

As a highlight of this edition, Ornare presents the installation “Respiro Kinetico”, developed
in collaboration with the Diorama studio. Specialized in creating three-dimensional spaces
and sensory experiences, the studio signs an immersive intervention designed to interact
with the showroom’s architecture and engage visitors through movement, rhythm, and

spatial interaction.

Among the artistic activations, the third edition of the Art All Around project reaffirms the
showroom as a platform for dialogue between design and contemporary art. In this edition,
Ornare collaborates with Galleria Continua, presenting works by Loris Cecchini. The
exhibition is further complemented by works curated by Isabella Paghera, expanding the

space’s visual narrative.

ornare.com



ORMNARE

“Art has always been an essential element in shaping Ornare’s identity. Integrating it into our
Milan showroom is a way to broaden the dialogue with different creative expressions and
enrich the experience of those who visit us,” highlights Esther Schattan, co-founder of
Ornare.

Throughout the week, the showroom transforms into a cultural destination where design,
contemporary art, and music converge. The program features DJ sets by Lorenzo Maestroni,
along with a special Press Preview agenda including a set by DJ Giovanni Nulli and a live
performance by singer llenia Caporaso, reinforcing the celebratory spirit of the brand’s 40th

anniversary.

The showroom update reflects a new interpretation through carefully harmonized colors,
textures, and finishes. The environments highlight the dialogue between design and
sophistication. In the closet area, the brand presents an inédit composition from the Timeless
line, featuring Crystal Case glass doors with metallic frames, creating visual transparency
and structural lightness. The space also incorporates leather-front wardrobes with 270-
degree opening doors and the Trolley island, a solution that reinforces the functional
dimension of the closet as both a practical and experiential space.

In the kitchen area, the renovation emphasizes the introduction of new technological features.
The island showcases the new illuminated Stripe profile, enhancing the piece’s linear design
and architectural presence. The Hidden system appears in a new configuration, with doors
that mimic the sink countertop and expand the sense of visual continuity, while a new
luminous panel reinforces the materiality of the composition. Complementing the
environment, the Timeless shelving appears in a bar version, featuring sliding doors from the
new Motion line, with Mosaic model doors whose design evokes graphic compositions
inspired by Mondrian, creating an elegant interplay of transparency, rhythm, and geometry.

About Ornare

Celebrating 40 years of history, design, and excellence, Ornare reaffirms its legacy as one of
the most relevant luxury brands in the global bespoke cabinetry sector. What began in 1986
has become a symbol of prestige, driven by the creation of the brand’s first factory in 1989
and the iconic flagship store on Alameda Gabriel Monteiro da Silva in Sdo Paulo in 1993.
Since then, the brand has developed projects that stand the test of time, including wardrobes,
closets, kitchens, wall panel systems, home theaters, and bathroom spaces that impress the

market.
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With a global expansion vision, Ornare operates showrooms worldwide, currently totaling
seven addresses in the United States, in cities such as Los Angeles, Miami, and Washington,
D.C. The brand is also present in the Middle East with a store in Dubai and in Europe with a
showroom located in Milan’s prestigious Quadrilatero della Moda, with a new opening soon
in Lisbon. In Brazil, there are fifteen addresses across fourteen cities, with the most recent in
Recife, reinforcing the brand’s expansion in the Northeast region. Other locations include
Leblon in Rio de Janeiro and the D&D Shopping in S3o Paulo.

In addition to residential projects, Ornare maintains strategic partnerships with developers
and construction companies, participating in high-end real estate developments worldwide.
Key projects include St. Regis Residences Sunny Isles Beach in Miami, developed in
collaboration with Chateau & Fortune Group; Autoria by Ornare in Goiania, in partnership
with O.M. Incorporadora; Oro Ilha Pura by Ornare in Rio de Janeiro, in partnership with BTG
Pactual; Next Itaim by Ornare in Sao Paulo, in collaboration with Next Realty; and Ramhan
Island — Villa T3 in Abu Dhabi, developed with Eagle Hills. These collaborations reinforce
Ornare’s presence in the real estate segment, offering exclusive solutions for prestigious
residential projects.

With each new launch, Ornare reaffirms its commitment to authorial aesthetics, presenting
collections developed by leading names in architecture and design. The brand’s excellence
lies in the combination of noble materials and technological innovation, delivering bespoke
solutions with full customization and lifetime maintenance. This standard of quality is aligned
with a strong commitment to sustainability, with Ornare continuously working to reduce the
environmental impact of its operations and publishing its annual ESG (Environmental, Social,
and Governance) report.

Ornare presented its most recent collection during Milan Design Week 2024: the Colette
Collection, featuring an elegant and timeless design that transcends generations. The
collection is a highlight of the brand’s Milan flagship, alongside the acclaimed Timeless
Collection, launched in 2023 at Salone del Mobile Milano. Additional collections include
Square Round, launched in Milan in 2022, and the Shaker line, presented at ICFF New York
in 2021 and awarded by WantedDesign and IFDA (International Furnishings and Design
Association) in the same year.

Visit ornare.com and follow the brand on social media:
Social Media
@ornare_official

@ornare_milano
@ornareusa_official
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